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Industry Names (BEE¥3—F) *B&l, TableBase

AHAFER: industry(consumer electronics)

ETOKXREZEEEES B (SIC)AFATEET,
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Concept(avtFrA—L) *BR&I, TableBase
AHFK: concept(ad budget)

ECRRICETHHELEREI T MELTHSI

Advertising agencies
Ag chemicals

Airline

Apparel

Automotive

Banking

Beverage

Building products
Candy

Coal

Construction

Dairy products

DIy

Energy

Fast foods

Food

Forest products
Glass packaging
Home furnishings
Household cleaners
Information industry
Insurance

Marine transportation
Metal packaging
Metals

Mobile communications
Nonalcoholic beverages
Office equipment
Online services
Packaging

Paints & varnishes
Paper products
Personal care products
Pet food

Pipeline distribution
Plastics

Professional management

Services
Real estate
Restaurants
Sanitary paper products
Semiconductors
Software
Supermarkets
Telecom services
Textiles
Toys & games
Travel & leisure
Utilities

Aerospace & defense

Agriculture

Alcoholic beverages

Applications software

Baked goods

Beer

Broadcasting

Business services

Chemical

Computer

Consumer electronics

Department stores

Electronic components

Entertainment

Financial services

Footwear

Frozen prepared foods

Health care delivery

Household appliances

Industrial machinery

Inorganic chemicals

Mail order

Medical devices &
diagnostics

Mining

Network hardware and
software

Oil & gas

Organic chemicals
(industrial)

Paper packaging

Payment cards

Personal computers

Pharmaceutical

Plastic packaging

Portable computers

Publishing

Railways

Recording

Retailing non-food

Securities

Snack foods

Sporting goods

Telecom equipment

Telecommunications

Tobacco

Transportation

Trucking

Capital expenditures
Communications license
Consumption

Copyright license

Costs

Demographics
Divestiture
E-Commerce

Environmental regulations

Exploration
Financial data
Foreign business
Gay and Lesbian market
Generation Y
Government budget
Green market
Health statistics
Hispanic market
Industry forecasts
Inventory

Labor relations
Market share
Marketing campaign
Mature market
Mergers & acquisitions
Name change

New laws

Number outlets
Output

Patent license

Plant closing

Price trends

Product development
Product introduction
Public relations
R&D expenditures
Sales

Shipments

Tax rates

Time series
Trademark license
Trends

Women’' s market

L= m,
Ad budget Affluent market
African American market Antitrust regulations
Applications Asian American
Baby Boomer market market
Bankruptcy Capacity

Capitalization

Company forecasts

Copyright

Corporate strategy

Defense spending

Distribution license

Downsizing

Energy use

Ethnic market

Exports

Forecasts

Franchising

Generation X market

Government
assistance

Headquarters
relocation

Imports

Internet activity

Joint venture

Litigation

Market size

Materials use

Men’s market

Minority market

New company

New process

Orders

Outsourcing

Patents

Pollution

Privatization

Product discontinued

Product recalls

Quality

Ranking

Securities

Survey

Test marketing

Trade issues

Trademarks

Users

Youth market
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*B&lI, TableBase

AA#K: ad-marketing(outdoor)
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Account activity

Ad recall

Ad volume

Association advertising
Business-to-business
Campaign awards
Campaign effectiveness
Campaign spokesperson
Catalogs

Cobranding

Consumer behavior
Cooperative campaign
Corporate sponsorship
Coupons

Direct mail

TV marketing

General agency
General media

General research
Global campaign
Interactive

Line extensions
Magazine advertising
Media-buying service
NAD review

Network TV advertising
Newspaper advertising
Other general
Placement

Political advertising
Premium-luxury products
Print advertising

Public opinion

Radio

Sales promotion
Sports campaign
Telemarketing
Umbrella marketing

Ad inserts

Ad tip ins

Agency self-regulation

Brand equity

Cable TV advertising

Campaign design

Campaign slogan

Campaign theme

Character symbol

Community advertising

Contests

Corporate advertising

Corrective ads

Crisis communications

Direct response

Distribution channels

General campaign

General product
marketing

Infomercials

Internet

Loyalty

Media costs

Movie theater

National campaign

New campaign

Online

Outdoor

Point-of-purchase

Positioning-repositioning

Print ad coupons

Professional advertising

Public service advertising

Regional campaign

Sampling

Teaser campaign

TV advertising

Yellow pages

DOCUMENT TYPE(F¥a A MERD

*B&lI, TableBase

AHAER: type(business newspaper)
NITYr—23> DfER . RUTEROTER

Brokerage Report
Cover Story
Directory List
Electronic Journal
Geographic Profile
Industry Overview
National Newspaper
Newsletter
Pamphlet

Regional Newspaper
Statistics

Time Series

Business Newspaper
Custom Wire
Editorial

Fact Sheet

Guide

Journal

News Brief
Newspaper

Ranking

Report

Survey

Trade Association Report

E4  #hisk  *Be&l, TableBase
AAHRK: country(india)
geographic(india and eastern asia)

*country 24 A b TIXE 4 THEE ., geographic £4
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1=
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ZDHET ARZDOLT
company %%

company(Toyota)

hlead RHLEU—F hlead(internet and game)
terms LexisNexis 127 w4 X (Smart Indexing)

<LLF (& Tablebade @ & it >

table FXaivbhDRT—4
table(semiconductors and intel)

table-title RT—2D2AL

table-title(global and computer and forecast)
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AVE—XYRTANAFT —DHIHF LT TIZDONT
concept(market share) and internet service provider

-BFEINGICEATEIVINIITERDIL R
industry(software) and concept(trend)
and electronic commerce

"BREROTLEODT—SvIL
industry(food) and ad-marketing(TV advertising)

-IBM D EGFRAFIZ DT
concept(product development) and company(ibm)

-PEICEITHEFEEOTIHHAE
country(china) and concept(market size) and
cellular phone or mobile phone
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